


Learning Virtually
Everything About
Your Park

Cities need

to take

advantage

of the

opportunities

the Web

offers

to reach

residents.

By Peter Harnik
and Aharon Varady

D
o you need to disseminate infor-
mation about your park system?
Want to advertise where resi-
dents can take their dogs off-
leash or catch a game of chess

during lunch hour? Need help getting people
to join a greenway clean-up organization?

Ten years ago, if you were driven by any of
these needs you would have simply made a
flier, maybe created a bulletin board in your
recreation center and hoped to raise your resi-
dents' awareness. Today, your first stop is most
likely your city park department Web site.
But what would your community find there?

If you live in Seattle, Wash., or Cincinnati,
Ohio, you would be pleasantly surprised—
even amazed. You'd find interactive maps, lists
of parks with their addresses and hours of
operation, compilations of facilities and
events, photos, prices and registration forms.
You'd even find written histories of each park.
And, if you still couldn't find what you were
looking for, the sites even provide a way to
directly contact the park director with your
questions or suggestions.

In fact, in an analysis of the park agency
Web sites of the 75 largest cities, every one of
those cities plus Fresno, Calif., and Wichita,
Kan., ranked tops for the quantity of informa-
tion they provided their citizens and the ease
in finding it. The study was carried out by the
Trust for Public Land's Center for City Park
Excellence (CCPE).

For each park department site, CCPE took
note of the resources offered as well as the
ease of finding it. The best overall sites pro-
vide excellent park maps, descriptions, lists
of facilities, and park histories, all in an acces-
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